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The Inkstained Mind






After over a decade of using Advertising and Media to change and build consumer perspectives across industries and cultures, I believe it's time to help the public read between the lines as well.
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WHAT IS ADVERTISING?


It's often called the world's second oldest profession.



But while the scope of the oldest one has changed little over time, the evolution in the way we communicate has had profound impact on Advertising.



In the ancient and medieval world, Advertising meant word-of-mouth. In the 1500s with the development of printing it became a 'paid public notice', disseminating the message to many. And it had Copy & Art.



Then came radio, TV, computer, cable TV, Internet, mobile phones, Internet on mobile, and it's still not done... Even what we perceive as 'change' is changing. Continuously.



So what is Advertising today?



Honestly, I don't know.



But I do know from a dozen years evolving with the business, that Advertising is most valued when it can make a tangible difference for the advertiser.



That has not changed. And probably won't.



UPDATE: Nothing's changed. But in a way, everything has.



As you see, my focus has shifted - evolved in a way - to a larger canvas. The shift or evolution was gradual, and may be have been discernable to the more observant reader.



While I was delving into the influence of media in society to better understand how perceptions are created, evolved and disseminated, I chanced upon a thread of knowledge that I frankly never knew existed.



My conclusion is that a deep pool of awareness and consciouness exists beyond the shallow narcissistic boundaries created by the convention view of social media and the Internet.



My aim is to send my readers down any path that can lead to this quenching pool.
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Click here


http://office.shantymathew.operaunite.com/



This is a new concept from Opera that I'm trying out.



It should allow me to share some of the interesting stuff I'm reading, listening to, or doodling - while I'm online.



But I'm not sure if it works on all browsers though! Sorry.
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Ad Aged--Will Madison Avenue Become Detroit?





Eight Things I Learned from Someone You Should Learn From.



                      -
                    



Early on in my career, I went to work for a mid-sized agency that was led 
by two advertising Hall-of-Famers, Ron Rosenfeld--who at one time was the 
young...
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Digital Buzz Blog





FOLLOWERPACKAGES REVIEW: BEST SITE TO BUY INSTAGRAM SERVICES
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Get All SMM Services At One Place! Instagram Followers, YouTube Views, 
TikTok Followers & More There are a lot of talks these days about buying 
followers...
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The Ad Contrarian





How Adtech Helped To Radicalize The US
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*This piece appeared in Campaign Magazine UK one week after the riot at the 
Capitol in Washington DC*

There is nothing ambiguous about the role the marke...
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The Dog & Pony Show





BART riders get a taste of Utah.
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I don’t usually post work from friends, but I’ll make an exception in this 
case. It’s a San Francisco BART/Muni installation from Struck in Salt Lake 
City ...
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American Copywriter





AC #70 is super. And it's here!
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The They Forgot To Make It Super Edition Tug and I (along with a pretty 
mouthy community at #acbowl12) dish about this year's ads. Some of it 
worked, some ...
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"That's Advertising, Baby!"









A wise man once said...













 






"A good advertisement is one which sells the product without drawing attention to itself."




David David Ogilvy
















